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• the quality of being real

• not false or imitation

• true to one's own personality, spirit, or character



Quad Proprietary & Confidential 32024 Sustainability Symposium



Quad Proprietary & Confidential 4Quad Proprietary & Confidential 42024 Sustainability Symposium



Quad Proprietary & Confidential 52024 Sustainability Symposium 5Quad



Quad Proprietary & Confidential 62024 Sustainability Symposium



Quad Proprietary & Confidential 72024 Sustainability Symposium



Quad Proprietary & Confidential 82024 Sustainability Symposium



Quad Proprietary & Confidential 92024 Sustainability Symposium



Quad Proprietary & Confidential 102024 Sustainability Symposium 10



Quad Proprietary & Confidential 1111Quad 2024 Sustainability Symposium Proprietary & Confidential



Quad Proprietary & Confidential 12

In the product 
description

At point-of-sale

2024 Sustainability Symposium

On and through 

packaging
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77% of people believe 
plastic is least 
environmentally 

friendly. 

Paper is considered 

most environmentally 
friendly by 55% of 

participants.
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• Greenlabeling

• Greenlighting

• Greenshifting

• Greenrinsing

• Greenhushing

Proprietary & Confidential
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 Community partnerships

Responsible forestry

1-3 certifications

Envirotech

Vo2 emissions

Chain of custody

Regenerative energy

Investment Landa S10P 
Recycling program

Emissions reduction

Renewable energy (Franklin)

Press dryers (VOC’s)

Sortation

MergedMail, Comail
Virtual pre-market testing

Holdout testing

Optimized Design

Chain of custody

Synched to production
Load planning 

Limited processing stops

Mail tracking

Proven Winners

Household Fusion
Flowcodes

Pixel to Print Reuse, reduce, recycle

Bellybands
Lamas

Post-productionPre-production Production
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